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Use Of Social Activities Is Now Mainstream In Japan

« Publish a blog
« Publish your own Web pages
Creators - Upload video you created
35% - Upload audio/music you created
« Write articles or stories and post them
Critics - Post ratings/reviews of products or services
32% « Comment on someone else’s blog
« Contribute to online forums
- Contribute to/edit articles in a wiki
Collectors
12% « Use RSS feeds
. «“Vote" for Web sites online
Note: Groups include PR
consumers participating « Add“tags” to Web pages or photos
in at least one of the Joiners
indicated activities at least 31% « Maintain profile on a social networking site
monthly « Viisit social networking sites
- Read blogs
Spectators « Listen to podcasts
72% « Watch video from other users
« Read online forums
« Read customer ratings/reviews
Inactives )
10% (®)——{ None of the above

Base: online Japanese adults

Source: Asia Pacific Technographics® Survey, Q2 2008
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